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Abstract

This study aims to shed light on spa and nature tourism in the Hammam Guergour
area by reviewing the diverse resources available in the region and highlighting the
strategies employed by decision-makers and tourism officials. The goal is to attract
tourists and ensure the sustainability of this type of tourism. Through a descriptive
and analytical study of the tourism potentials in the Hammam Guergour area, and
based on individual survey questionnaires directed at tourists, as well as interviews
with sector officials, the key findings revealed that the municipality of Hammam
Guergour boasts rich natural resources and qualifications for spa and mountain
tourism. However, the region suffers from a significant lack of essential
infrastructure and promotional activities. Therefore, efforts must be intensified to
support this type of tourism to enhance development.

Keywords: Ecotourism - Tourist attraction - Tourism marketing - Domestic
tourism - Tourism promotion.
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